


The purpose of this session is to bring to life how we’ve approached turning research and insight into health 
tech solutions for older adults through a case study of a recent launch and what we’ve learned so far.
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•
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There is a lack of

Trusted Product and 
Services framed to give 

and build confidence

There is a need for 

Connection to be seen, 
heard and tackle 

loneliness 

Customers want

Premium, aspirational 
experiences that give 
purpose and pleasure

And we learned that the solutions we tested in isolation are only part of the answer
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